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SECOND STREET
A Comedic Duet
by Kamron Klitgaard

SYNOPSIS: Mickey wants to change the name of her street, but as Skyler
digs deeper into the reasons for the change, he discovers some personality
flaws are behind Mickey’s reasoning. They both learn that a name change
doesn’t lead to a better life or a better street, but it is a change in attitude and
actions that is what’s needed.

TIME: Present day.
SETTING: A street corner.

CAST OF CHARACTEO !

(2 either)
MICKEY (/)i ey onfidence, hidden
insecurity. (63 lines)
SKYLER (m/f).c.covevevirannnne. .... Wise, logical. (63 lines)

COSTUMES: Modern atti

PROPS: None

ES: There is no need to have an actual street sign on
hurt. Dialogue should flow quickly and easily.
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AT START: MICKEY stands, looking up at something. SKYLER
enters and approaches.

SKYLER: Mickey, hey! What are you looking at?

MICKEY: Hi Skyler. The street sign.

SKYLER: Our street sign?

MICKEY: Yeah, look at it.

SKYLER: What's wrong with it? Is it broken or something?

MICKEY: No, no. It's the name.

SKYLER: Second Street?

MICKEY: Yeah, | don't like it.

SKYLER: What's wrong with Second Street?

MICKEY: It has no personality. I've started a p with the city
council to get it changed.

SKYLER: You want to change the name of o ?

MICKEY: It's such a stupid name.

SKYLER: It's not stupid, it’s logical.

MICKEY: How so?

SKYLER: (Points.) The stree East is called First Street, this is
Second Street, the stre e t is called Third Street. It goes

in sequential order. I’ %
MICKEY: Maybe, but S pid; | don't like it; I'm changing it.
SKYLER: The cit is not gonna go for a name change.
MICKEY: They alre asked me to submit some ideas for a new

name.
SKYLER: @ a be kidding.
MIC

stupid name! Second Street. No personality.
ook, let's say some visitors, who aren’t from here, are
Oyio find an address, your address. And if they’re on Fourth
Street, they know they have to go two more blocks to get to Second
Street.
MICKEY: If they’re new in town, why are they on Fourth Street?
SKYLER: It doesn’t matter.
MICKEY: Why are they visiting?
SKYLER: It's hypothetical. It's just easier to find an address.
MICKEY: Why don’t they use the GPS?
SKYLER: Their phones are dead.
MICKEY: All of them?
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SKYLER: Alright, you have a point. They can just use GPS. So, what
do you want the new name to be?

MICKEY: | have a few ideas.

SKYLER: Let’s hear one.

MICKEY: How about Darth Vader Lane?

SKYLER: Darth Vader Lane? Why?

MICKEY: He’s my favorite villain.

SKYLER: But there’s nothing on our street that has anything to do with
Darth Vader.

MICKEY: Yes, there is: Me. He’s my favorite.

SKYLER: | think Darth Vader is copyrighted. I1t'd pro e really
expensive to get the rights.

MICKEY: We could raise taxes.

SKYLER: | doubt the city council would appr, tWhat else you
got?

MICKEY: Taco Bell Road.

SKYLER: You might wanna stay away ftom names that represent your
favorite things.

MICKEY: | have other ideas. about Stjerne Kirge Taco Klokke
Street.

SKYLER: What is that?

MICKEY: It’s Danish.

SKYLER: What d i n?

MICKEY: Star WarsTaco Bell Street.

MICKEY: But | want the name to be cool. Not... not cool, like Second
Street, or...

SKYLER: Or what?

MICKEY: Huh? | didn’t say anything.

SKYLER: No, you said, “Not cool, like Second Street, OR...” Or what?
What were you going to say? What other name is not cool?

MICKEY: | was gonna say, not cool like... Mickey.

SKYLER: You?

MICKEY: No! Not me! Just... my name.
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SKYLER: What's wrong with Mickey?

MICKEY: It's not cool. It sounds dumb. (Tries to make it sound dumb.)
Mickey. Mickey. Mickey. See? Dumb!

SKYLER: Mickey does not sound dumb. It's a nice name.

MICKEY: Yeah, for a mouse.

SKYLER: Or a famous baseball player. Mickey’s a good name. Your
parents gave it to you.

MICKEY: Thanks a lot, Mom. (Tries to make it sound dumb.) Mickey.
Mickey. Mickey. (Normal voice.) | want a name that sounds cool.

SKYLER: Ah, you're being silly. | mean, what's in a name?
MICKEY: Names are important. They define who we ar e rest of
the world. You can’t do anything great with a na Mickey.
SKYLER: Are you kidding? Look at Winston Churc ook at all that
he accomplished. No one would say that asp ol.

MICKEY: His name’s not Mickey! He’s gotta &

SKYLER: Seriously? Winston?! (Tri 0 make” it sound dumb.)
Winston. Winston. Winston. See?

MICKEY: Well, maybe.

SKYLER: And what about or Caligula? Caligula is a terrible
name!

MICKEY: Whatdid he d

SKYLER: He was the figst r of Rome to ever promote his horse
to the office of ell, on second thought, maybe that’s not
so great. He was agtually kind of an idiot. But he was an emperor.

MICKEY: as his horse’s name?

MICKEY: He wasn’t so great. Every time someone does something
stupid, people say, “Way to go, Einstein.” Worthless names for
worthless people.

SKYLER: Ah, how about Nimrod? Now that's a dumb name. But he’s
the guy that built a tower to reach heaven. That must've been some
great tower.

MICKEY: You can’t reach heaven by building a tower. That guy was
an imbecile. In fact, we should start calling people that do idiotic
things Nimrods.
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SKYLER: Actually, | think that used to be a thing. What is it that you
want the name to convey?

MICKEY: Coolness.

SKYLER: Define coolness.

MICKEY: You know; smudged eyeliner, sunglasses, leather jackets.

SKYLER: So, trendy fashions?

MICKEY: No! Not trendy. I'm not trendy! I'm the opposite of trendy.

SKYLER: Wait a minute. Are we taking about the street sign or you?

MICKEY: Either or.

SKYLER: Wait; are you considering legally changing your name?

MICKEY: Well, | thought if it works out for the street si maybe
| could give it go.
SKYLER: That's a huge commitment. You ha change your

it cards, bank
al records, Star

driver’s license, your social security card,

O
accounts, insurance, email, google accou %

Wars Fan Club Intergalactic Identification Ca
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